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In a society overrun by commercial clutter, religion has become yet another product sold in the consumer
marketplace, and faiths of all kinds must compete with a myriad of more entertaining and more convenient
leisure activities.  Brands of Faith argues that in order to compete effectively faiths have had to become
brands – easily recognizable symbols and spokespeople with whom religious prospects can make immediate
connections

Mara Einstein shows how religious branding has expanded over the past twenty years to create a blended
world of commerce and faith where the sacred becomes secular and the secular sacred.  In a series of
fascinating case studies of faith brands, she explores the significance of branded church courses, such as
Alpha and The Purpose Driven Life, mega-churches, and the popularity of the televangelist Joel Olsteen and
television presenter Oprah Winfrey, as well as the rise of Kaballah.  She asks what the consequences of this
religious marketing will be, and outlines the possible results of religious commercialism – good and bad.
Repackaging religion – updating music, creating teen-targeted bibles – is justifiable and necessary. However,
when the content becomes obscured, religion may lose its unique selling proposition – the very ability to
raise us above the market.
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From reader reviews:

Mary Sims:

This Brands of Faith: Marketing Religion in a Commercial Age (Media, Religion and Culture) usually are
reliable for you who want to be described as a successful person, why. The reason of this Brands of Faith:
Marketing Religion in a Commercial Age (Media, Religion and Culture) can be one of the great books you
must have is actually giving you more than just simple reading through food but feed you actually with
information that possibly will shock your earlier knowledge. This book is usually handy, you can bring it all
over the place and whenever your conditions throughout the e-book and printed types. Beside that this
Brands of Faith: Marketing Religion in a Commercial Age (Media, Religion and Culture) forcing you to
have an enormous of experience for instance rich vocabulary, giving you test of critical thinking that we all
know it useful in your day pastime. So , let's have it appreciate reading.

Joseph Taylor:

It is possible to spend your free time you just read this book this guide. This Brands of Faith: Marketing
Religion in a Commercial Age (Media, Religion and Culture) is simple to bring you can read it in the park,
in the beach, train and also soon. If you did not get much space to bring the particular printed book, you can
buy often the e-book. It is make you much easier to read it. You can save typically the book in your smart
phone. And so there are a lot of benefits that you will get when you buy this book.

Verna Tubbs:

Beside this Brands of Faith: Marketing Religion in a Commercial Age (Media, Religion and Culture) in your
phone, it could give you a way to get closer to the new knowledge or information. The information and the
knowledge you can got here is fresh from your oven so don't become worry if you feel like an old people live
in narrow commune. It is good thing to have Brands of Faith: Marketing Religion in a Commercial Age
(Media, Religion and Culture) because this book offers to you readable information. Do you sometimes have
book but you would not get what it's all about. Oh come on, that wil happen if you have this in the hand. The
Enjoyable blend here cannot be questionable, just like treasuring beautiful island. Techniques you still want
to miss the item? Find this book as well as read it from today!

Gregory Polster:

That book can make you to feel relax. This particular book Brands of Faith: Marketing Religion in a
Commercial Age (Media, Religion and Culture) was colourful and of course has pictures on there. As we
know that book Brands of Faith: Marketing Religion in a Commercial Age (Media, Religion and Culture)
has many kinds or variety. Start from kids until teens. For example Naruto or Investigation company Conan
you can read and think that you are the character on there. Therefore , not at all of book usually are make you
bored, any it can make you feel happy, fun and relax. Try to choose the best book for you personally and try
to like reading which.
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