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Television Brandcasting examines U. S. television’s utility as a medium for branded storytelling. It
investigates the current and historical role that television content, promotion, and hybrids of the two have
played in disseminating brand messaging and influencing consumer decision-making. Juxtaposing the
current period of transition with that of the 1950s-1960s, Jennifer Gillan outlines how in each era new
technologies unsettled entrenched business models, an emergent viewing platform threatened to undermine
an established one, and content providers worried over the behavior of once-dependable audiences. The
anxieties led to storytelling, promotion, and advertising experiments, including the Disneyland series,
embedded rock music videosin Ozzie & Harriet, credit sequence brand integration, Modern Family' s parent
company promotion episodes, second screen initiatives, and social TV experiments. Offering contemporary
and classic examples from the American Broadcasting Company, Disney Channel, ABC Family, and
Showtime, alongside series such as Bewitched, Leave it to Beaver, Laverne & Shirley, and Pretty Little Liars,
individual chapters focus on brandcasting at the level of the television series, network schedule, "Blu-
ray/DVD/Digital" combo pack, the promotional short, the cause marketing campaign, and across socia
media.

In this follow-up to her successful previous book, Television and New Media: Must-Click TV, Gillan
provides vital insights into television’srole in the expansion of a brand-centric U.S. culture.
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From reader reviews:
Lewis Skinner:

What do you ponder on book? It is just for students because they are still students or it for all people in the
world, what the best subject for that? Merely you can be answered for that concern above. Every person has
distinct personality and hobby for each other. Don't to be forced someone or something that they don't wish
do that. Y ou must know how great in addition to important the book Television Brandcasting: The Return of
the Content-Promotion Hybrid. All type of book are you able to see on many options. Y ou can look for the
internet options or other social media.

Carl Speed:

Now aday folkswho Living in the era where everything reachable by connect to the internet and the
resources included can be true or not require people to be aware of each info they get. How individuals to be
smart in acquiring any information nowadays? Of course the correct answer is reading a book. Reading a
book can help men and women out of this uncertainty Information especially this Television Brandcasting:
The Return of the Content-Promotion Hybrid book because this book offers you rich data and knowledge. Of
course the data in this book hundred pct guarantees there is no doubt in it as you know.

Guadalupe Marshall:

Hey guys, do you wishes to finds a new book to see? May be the book with the title Television Brandcasting:
The Return of the Content-Promotion Hybrid suitable to you? Often the book was written by famous writer
in this era. The book untitled Television Brandcasting: The Return of the Content-Promotion Hybridis a
single of several books which everyone read now. This specific book was inspired a number of peoplein the
world. When you read this reserve you will enter the new shape that you ever know just before. The author
explained their strategy in the simple way, thus all of people can easily to recognise the core of this reserve.
This book will give you agreat deal of information about this world now. So you can see the represented of
the world on this book.

Robert Poulin:

Typically the book Television Brandcasting: The Return of the Content-Promotion Hybrid will bring you to
the new experience of reading a new book. The author styleto spell out the ideais very unique. In the event
you try to find new book to study, this book very ideal to you. The book Television Brandcasting: The
Return of the Content-Promotion Hybrid is much recommended to you to study. Y ou can aso get the e-book
from the official web site, so you can quickly to read the book.
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